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Press Release

For Immediate Release

CHINA LIFE INSURANCE COMPANY LIMITED
ANNOUNCES 2011 ANNUAL RESULTS (H SHARE)

HONG KONG, 26 March 2012 — China Life Insurance @amy Limited (SSE: 601628,
HKSE: 2628, NYSE: LFC;) today announces the auditedsolidated results of the
Company (China Life Insurance Company Limited atsdsubsidiaries) for the twelve

months ended 31 December 2011 (the “Reporting &8riender International Financial

Reporting Standards.

Highlights

During the Reporting Period, the Company’s totaeraies reached RMB370,8
million, a decrease of 3.9% from 2010. Net profitibutable to equity holders ¢
the Company was RMB18,331 million, a decrease dd%5rom 2010.

As at the end of the Reporting Period, the Commangtal assets reachs
RMB1,583,907 million, a 12.3% increase from the en@010. The Company/’
embedded value was RMB292,854 million.

As at the end of the Reporting Period, the Commamypestment assets reach
RMB1,494,969 million, an increase of 11.9% from @0During the Reporting
Period, the Company'’s gross investment yield wa$%.

During the Reporting Period, the Company’s net puems earned wa
RMB318,276 million, an increase of 0.1% from 20&6d the Company’s mark
share was 33.3%, maintaining a leading positiorthim life insurance marke
One-year new business value was RMB20,199 millaanincrease of 1.8% fror
2010.

The Board of Directors of the Company recommended gayment of a fing

dividend of RMB0.23 per share.
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In 2011, the Chinese economy maintained a stabtk ralatively fast growth, which

provided a solid foundation for the continuous depment of the insurance industry. At
the same time, however, continued inflationary gues led to an increased tightening of
monetary policy and the capital markets experiendepression. The China Insurance
Regulatory Commission (“CIRC”) strengthened regalatoncerning solvency ratios and
market conducts, further ensuring an orderly bwsinenvironment in the insurance
industry. At the same time, however, due to a nundfefactors such as changes in
bancassurance regulations, less competitive inggtitype life insurance products and

increasing labor costs, the insurance industryddmeavy pressures.

During the Reporting Period, the Company’s totakraies reached RMB370,899 million,
a decrease of 3.9% from 2010. As at the end oR#yorting Period, the Company’s total
assets reached RMB1,583,907 million, an increasE2d% from 2010. The Company’s
embedded value was RMB292,854 million, a decredske86 from 2010, and one-year
new business value was RMB20,199 million, an ineeeaf 1.8% from 2010. The

Company’s market share in 2011 was approximatel§@3maintaining a leading position
in life insurance market. During the Reporting Beyinet profit attributable to equity

holders of the Company was RMB18,331 million, ardase of 45.5% from 2010. The
Company strengthened the management of its solvatioyand issued subordinated term
debts of RMB30 billion. As of 31 December 2011, Bempany’s solvency ratio was

170.12%.

The Board of Directors of the Company recommendedpayment of a final dividend of
RMBO0.23 per share. This will come into effect after shatdars’ approval at the Annual

General Meeting to be held on Tuesday, 22 May 2012.

Overview of Operationsin 2011

The Company proactively responded to the changéseirexternal environment. Braving
the difficulties and forging ahead, the Company enagteat efforts to promote the
transformation of development mode, and achieveddst business growth and continued
improvement of business structure. During the RupgprPeriod, the Company’s net
premiums earned was RMB318,276 million, an increak®.1% from 2010, and the

Company’s market share was 33.3%, maintaining digaposition in life insurance
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market. One-year new business value was RMB20,1i®m an increase of 1.8% from
2010. Continuous business structure adjustmentsghadually showed positive results.
Renewal premiums increased by 20.9% from 2010 & pgercentage of renewal
premiums in gross written premiums increased t&20. in 2011 from 40.22% in 2010.
The percentage of first-year regular premiums ristdyear premiums increased to 32.56%
in 2011 from 29.76% in 2010. First-year regulampirens with 10 years or longer payment
duration increased by 8.4% from 2010, and the peage of first-year regular premiums
with 10 years or longer payment duration in firgky regular premiums increased to
39.75% in 2011 from 33.81% in 2010. The percentzfgaccident insurance premiums in
short-term insurance premiums increased to 55.472011 from 51.13% in 2010. Due to
the impact of other financial products and the gesnin bancassurance regulations, there
was a significant drop of the premiums earned tiindoancassurance channel, resulting in
first-year premiums decreasing by 15.7% from 20h@ &rst-year regular premiums
decreasing by 7.8% from 2010. As at 31 Decembet 20 number of in-force policies
increased by 7.8% from the end of 2010, the PdHeysistency Rate (14 months and 26
months) reached 92.50% and 86.90%, respectivetyttaad Surrender Rate was 2.79%, a

0.48 percentage point increase from 2010.

With respect to the exclusive individual agent cteinthe Company took advantage of
competitive opportunities, achieved a steady bgsirggowth and maintained its leading
position in the market. The Company steadily adtgevthe unity, upgrade and
transformation of the Exclusive Individual Agentsaiagement Measures, which
effectively enhanced the competitiveness and imeefitinction of such system. As at the
end of the Reporting Period, the Company had d twit®85,000 exclusive individual
agents, a decrease of 21,000 agents from 2010. \Wowdrough the implementation of
the “effective expansion” strategy, the number g€lasive individual agents steadily
increased compared to the first half of 2011. Wétbpect to group insurance channel, there
were steady growth in premiums and improvement parational efficiency. Premiums
earned from short-term insurance business achieedtively fast growth and the
percentage of premiums earned from accident inseraurther increased. As at the end of
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the Reporting Period, the Company had approximdt4|@00 direct sales representatives.
With respect to the bancassurance channel, the @uonpctively responded to the
macro-economic control and the changes in bancasserrregulations, strengthened its
efforts in product innovation, enhanced agency nbhoooperation, improved support and
services, enhanced the quality of the sales teahraecelerated the channel’s upgrade and
development. Due to various factors, premiums ehfne@m the bancassurance channel
declined, but the decline was below market aver@g® business structure was further
improved. As at the end of the Reporting Period,rttmber of intermediary bancassurance
outlets was 96,000, with a total of 44,000 salgzragentatives. With respect to the
telephone sales channel, the Company regardedstinfcaure building as its core goal,
aiming to establish high-quality nationwide centdos overlook telephone sales at
provincial levels. The number of sales outletsppuens earned and sales representatives
with respect to the telephone sales channel inedeasnultaneously and the number of
telephone sales centers increased to 11, as & oésuhich the development of telephone

sales business has accelerated.

The Company proactively responded to changes incHmtal markets and allocated
investment assets with flexibility and prudencee T@ompany took advantage of market
opportunities in a high interest rate environmemntiricrease allocation of fixed-interest
negotiated deposits and long-term bonds. The ptigpoof term deposits increased to
34.84% in 2011 from 33.05% in 2010, and the investimyield for fixed income

investment assets increased significantly. The Guompeffectively responded to the
decline in the equity securities market by makimgdent investments. The proportion of
equity securities decreased to 12.17% in 2011 fign66% in 2010, which to a certain
extent reduced the risk associated with equity rseest The Company actively developed
its capacities in new investment channels, proaltisought out investment opportunities,
and was the first to complete filings with the CIR€lating to equity investment in the
Chinese insurance industry, which allowed for aléive investments. The Company
completed the first private equity fund investmentthe insurance industry with a
RMB1,500 million capital commitment. The Companycrigased investment in debt
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investment plans in the infrastructure industry rogking 14 new investments totaling
RMB15.41 billion. The Company also invested RMBBiBion in a Beijing real estate
investment plan. The duration of these alternatmvestment assets effectively match the
duration of the Company’s liabilities and are expdcto create long-term and stable
investment returns for the Company. These altar@ativestments also demonstrated the
Company'’s capability to invest in new investmerdirohels. As at the end of the Reporting
Period, the Company’s investment assets reached IR488,969 million, an increase of
11.9% from 2010. During the Reporting Period, théerest income earned from the
Company’s investment portfolio increased signifitgrand the net investment yield was
4.28%. However, due to the continuous depressioth@fChinese capital markets, after
taking factors including the impairment losses guigy securities into account, the

Company’s gross investment yield was 3.51%.

The Company made great efforts to tackle its dgareknt challenges, stimulate business
vitalities and strengthen management innovatioougin reform. By promoting in-depth
reforms to its operation management system, the paosn effectively achieved a
separation between sales and administration, amdowad the function of its vertical
management system. Business management was funtiy@oved by centralizing
management at the provincial levels, and businessepsing became more efficient. In
addition, the Company enhanced its IT service lévgirovide sufficient back-up support

and service guarantees to each sales channel.

China Life was a global insurance partner of th&12&i'an International Horticultural

Exposition. The Company successfully launched thén& Life Week and China Life
Customer Day activities under the theme of “HandHand with China Life, Making a
Green and Energetic China”, and made great efforisiprove the quality of its customer

service.

The Company adopted the Guidelines for the Impleatem of Comprehensive Risk
Management of Personal Insurance Companies issyedhd CIRC, improved its

comprehensive risk management system, advancentiiementation and evaluation of
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its internal control standards, ensured the trginamd practice of the Internal Control
Implementation Manual from the level of managememtthe level of its 100,000
employees, and established a solid basis for iatezantrols. Moreover, the Company
utilized its sales risk monitoring and evaluatingstem to instantly and quantitatively
monitor and evaluate the sales risks in each pemlirbranch on a quarterly basis, and
fully implemented a system for assessing the cidgtitof its individual agents, which

helped to detect sales risk and provide a meansofarolling the risk at an earlier stage.

Outlook

2012 is an important nexus for the implementatibthe “Twelfth Five-Year Plan”. Faced
with a complex external environment, the Compangnglto strengthen its in-depth
analysis of macro-economic trends, improve forasagiu flexibility of work, and improve

its ability to respond to and steer through compigxations. The Company will uphold its
business philosophy of “customers as the centeal loranches as the focus, and value as
the core”, and intend to continue to make steadgnass and maintain the balance between
scale and speed of business and improved struahgeefficiency of business. Under the
premise of maintaining steady business growthQbmpany intends to further accelerate
the development of medium and long-term regulamjuen business, make great efforts to
enhance business value and strengthen capabilispstainable development capability.
The Company firmly intends to promote reforms inaaéas and improve innovation so as
to continuously create new competitive advantagése Company intends to further
strengthen the development of its local branchesallmcating more resources to local
branches and fully mobilizing their potential. TBempany intends to devote great efforts
to developing its distribution channels by conthmguto build up its exclusive agent team
and to improve the productivity of such team, ptivaty developing new distribution
approaches in response to the changes in bancassuragulations, improving the
profitability of group insurance distribution chatrand promoting the development of new
distribution channels. The Company also intendssttengthen management, optimize
management process and strengthen back-office gupploe Company also plans to

strengthen risk prevention so as to ensure théestgieration of the Company.
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At present, China Life is stepping into a critigedriod for its reform and development.
Striving to enhance the Company’s value is not dhk expectation of our shareholders,
customers and society in general, but also the itkadlle responsibility of all our

employees. The Company will pursue a developmetih path China Life’s distinct

characteristics. By diligently working together, @t greatly committed to firmly grasping
the industry development opportunities, advancowatrds our goal of developing into a
leading international life insurance company, arftermmg excellent services to our

customers and long-term, stable returns to ouretiudders.
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About ChinaLifelnsurance Company Limited

China Life Insurance Company Limited is a life iremce company established in Beijing,
China on 30 June 2003 according to the Company adfatlve People’s Republic of China

and Insurance Law of the People's Republic of Chinae Tompany was successfully

listed on the New York Stock Exchange, the Hong g8tock Exchange and the Shanghai
Stock Exchange on 17 and 18 December 2003, anch®da 2007, respectively. The

Company’s registered capital is RMB28,264,705,000.

The Company is the largest life insurance companghina. Our distribution network,
comprising exclusive agents, direct sales reprasigas, and dedicated and non-dedicated
agencies, is the most extensive one in China. Thengany is one of the largest
institutional investors in China, and through i@ntolling shareholding in China Life
Assets Management Company Limited, the Companyhés largest insurance asset
management company in China. The Company alsodrgsotling shareholding in China

Life Pension Company Limited.

Our products and services include individual liieurance, group life insurance, accident
and health insurance. The Company is a leadingigeo\wf individual and group life
insurance, annuity products and accident and hewthrance in China. As at 31 December,
2011, the Company had neatl89 million individual and group life policies amagnuities,
and long-term health insurance policies in force. A0 provide both individual and group

accident and short-term health insurance poliamessgrvices.
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Forward-looking statements

Certain statements contained in this press releasg be viewed as “forward-looking
statements” within the meaning of Section 21E & thS. Securities Exchange Act of
1934, as amended. Such forward-looking statememsvie known and unknown risks,
uncertainties and other factors, which may cause dbtual performance, financial
condition or results of operations of the Companipe materially different from any future
performance, financial condition or results of @tiems implied by such forward-looking
statements. Further information regarding thesksrisincertainties and other factors is
included in the Company’s Annual Report on FormR2@er the fiscal year ended
December 31, 2010 filed with the U.S. Securitied Bxchange Commission, or SEC, on
April 26, 2011 and in the Company’s other filingsttwthe SEC. You should not place
undue reliance on these forward-looking statemeXitsnformation provided in this press
release is as of the date of this press releasessintherwise stated, and we undertake no

duty to update such information, except as requireter applicable law.
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For further information, please contact:
Media enquiries

Mr Lan Yuxi

China Life Insurance Company Limited
Tel: +8610 6363 1068

Fax: +8610 6657 5112

E-mail: lanyuxi@e-chinalife.com

Mr Mill Seen

Citigate Dewe Rogerson
Mobile: +852 9224 9240
Tel: +852 3103 0102
Fax: +852 2524 5599

E-mail: mill.seen@citigate.com.hk

Ms Agnes Zhao

Citigate Dewe Rogerson
Mobile: +86 139 1185 8985
Tel: +8610 6567 5056

Fax: +8610 6567 5865

E-mail: agnes.zhao@ecitigate.com.cn

Investor and analyst enquiries

Mr Li Ke

China Life Insurance Company Limited

Mobile: +852 6188 3566 (For March 26 and 27 only)
Tel: +8610 6363 1245

Fax: +8610 6657 5112

Email: like@e-chinalife.com
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